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HAS THIS EVER HAPPENED TO YOU? 



     Mike – as told by Mike MY STORY 



   Just like every other financial guy JUST LIKE EVERY OTHER FINANCIAL SCHMUCK 



   Just like every other financial guy JUST LIKE EVERY OTHER FINANCIAL SCHMUCK 

They can’t tell you apart…  
affluent investors have 3.5 to 5.5 financial advisors 

Source: Russ Alan Prince and Brett Van Bortel, The Millionaire’s Advisor,™ 2003.  Analysis CEG Worldwide. 



     Stand out from the crowd 

The affluent: 
 
 
• 84% want one advisor 
 
 

• 73% want an expert 
 
 

• 72% want a plan 
 
 

• 70% want you to know 
 them by name! 

STAND OUT FROM THE CROWD 

Source: John J. Bowen, Jr., Creating Equity, 1997 - CEG Worldwide. 



           Connections 

Personal values 

Connection to the world 

Life experiences 

CONNECTIONS 



     How do I talk about this? 

For some, it is about the end… 

I ALWAYS THOUGHT I HAD TO TALK ABOUT THIS 



     How do I talk about this? I ACTUALLY HAVE TO TALK ABOUT THIS 

But really, it is about impact… 



     “You get me”  YOU GET ME 

http://www.youtube.com/watch?v=NpWAlvWNZj0&feature=player_detailpage�


     “You get me”  

Connecting with a person’s values  
connects you to them immeasurably 
 
 
 
Asking them to tell you what matters most,  
allows them to comfortably share important details 

 

YOU GET ME 



LET’S TRY ANOTHER APPROACH 



HOW DID THAT HAPPEN?  



WHERE DO WE FIT? 

Connectors 
 
Planners 
 
Facilitators 
 
Expanders 
 
Evaluators 
 



WHERE DO WE FIT? 

Connectors 
 
Matching today’s assets 
with tomorrow’s 
“dreams” 



WHERE DO WE FIT? 

Planners 
 
Creating strategies & 
tactics to align with values 
& achieve goals  
 
 



WHERE DO WE FIT? 

Facilitators 
 
Putting plans into action, 
implementing strategies & 
helping to move ideas 
forward 
  
Making our clients look 
great 
 
 
 
 



WHERE DO WE FIT? 

Expanders 
 
Identify areas for 
  
• more growth,  
 
• more savings, 
 

• more impact  



WHERE DO WE FIT? 

Evaluators 
 
Measuring  
 
• quality of the tools,  
 

• achievement of goals,  
 

• attainment of success 
 

http://cdn.windows8update.com/wp-content/uploads/2011/06/analysis.jpg


     So WHAT?! 

Provide 
 Life income 
 
 
Protect 
 Assets for heirs 
 
 
Preserve 
 Legacy & impact 
 

WHAT DO WE OFFER THAT PEOPLE REALLY WANT? 



     So WHAT?! 

Be fearless – ask personal 
questions 
 Learn more 
 
Look beyond the conversation 
 
 Take action  
 
Be one person who helps 
another change millions of lives 
 
Take the ONEforONE Million 
challenge.   
 
www.oneforonemillion.com 
 

MAKE YOUR IMPACT 

http://www.oneforonemillion.com/�


 
 

Thank you 
 
Mike Skrypnek    
Director, Wealth Management    
Portfolio Manager      
Accredited Investment Fiduciary Professional™   
Richardson GMP Limited 
 
Signed copy of book available for conference rate of $15 
or buy online at www.theinspiredprocess.com 
   

http://www.theinspiredprocess.com/�


DISCLAIMER 

The opinions expressed in this report are the opinions of the author and readers should not assume they reflect the opinions or recommendations of Richardson GMP Limited or its 
affiliates. Assumptions, opinions and estimates constitute the author’s judgment as of the date of this material and are subject to change without notice. We do not warrant the 
completeness or accuracy of this material, and it should not be relied upon as such. Before acting on any recommendation, you should consider whether it is suitable for your 
particular circumstances and, if necessary, seek professional advice. Past performance is not indicative of future results.   
 
Richardson GMP Limited, Member Canadian Investor Protection Fund. 
Richardson is a trade-mark of James Richardson & Sons, Limited. GMP is a registered trade-mark of GMP Securities L.P. Both used under license by Richardson GMP Limited.  
 
 
 
Les opinions exprimées dans ce rapport sont des opinions de l'auteur; le lecteur ne doit pas supposer qu'elles reflètent les opinions ou les recommandations de Richardson GMP 
ou de ses sociétés affiliées. Les hypothèses, opinions et estimations représentent notre jugement en date de publication de ce document et peuvent faire l’objet de modifications 
sans préavis.  Nous ne garantissons pas l’intégralité ou l’exactitude des renseignements contenus dans ce document, et, en conséquence, vous ne devez pas les utiliser comme 
référence. Avant de suivre des recommandations, vous devriez évaluer si elles sont adaptées à vos circonstances particulières et, au besoin, demander conseil à des 
professionnels. Le rendement passé n'est pas révélateur des résultats futurs.   
 
Richardson GMP Limitée Membre Fonds canadien de protection des épargnants.  
Richardson est une marque de commerce de James Richardson & Fils, Limitée. GMP est une marque de commerce déposée de GMP Valeurs Mobilières S.E.C. Ces deux 
marques sont utilisées sous licence par Richardson GMP Limitée. 
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